
2015 Survey and Statistics 

Analysis of library survey results 

Survey was distributed at random, resulting in an accidental sampling. 25 patrons responded to the 

survey; 10 of them took the survey online and another 15 filled out a paper survey at the library’s front 

desk. Jackson County has a population of 17,615. The library has 7,435 patron cards. While some of 

these patrons live in another county, it can be safely assumed that approximately 42% of the county’s 

population has a library card. Given the county’s population, we would ideally have a sample size of 376 

to give an accurate portrayal of our library’s user base. Our sample size of 25 represents 0.336% of card 

holders (this is compared to sampling 365.5 people to represent 4.91% of cardholders or 376 to 

represent 2.13% of the total population).  

Ideally, this survey will be analyzed and used to create new policies and procedures. The survey would 

be re-evaluated and put to the general public again in 2 years. In that time, the library will have had time 

and opportunity to make necessary adjustments to the library to better suit the views of the responders. 

When the survey is once again put to the public, we should try to reach great numbers of the population 

by sending them into schools and various workplaces including factories, government agencies, and 

retail stores. This will allow us to reach a broader base that may not regularly visit the library. It will 

provide us with the opportunity to understand why these community members do not utilize the public 

library and consider various factors that result in this decision. Further, it would be ideal to consider 

certain key factors that may determine a patron’s ability or willingness to use the library. For instance, 

we should consider age and geographic location as potential roadblocks. In addition, if we request 

gender and race along with age, we could potentially identify groups that the library may miss in their 

programming and/or advertising.  

The existing survey includes questions regarding when patrons visit the library, how often, and how they 

interact with the library online. 44% of respondents say that they use the library once a month while 

28% report that they visit more than once a week. Only one individual stated that they had not visited in 

over a year. 52% of patrons say that they visit at varying times and days of the week. 28% reported that 

they visit on weekday afternoons. 48% of patrons said that our limited hours keep them from visiting 

the library. When discussing potential changes to our current hours, 32% suggested later evening hours 

during the weekday, 28% were for extending our Saturday hours, and only 12% thought we should have 

earlier weekday hours. While I anticipated that our existing hours may be a hindrance to visiting the 

library, I thought that more people would request earlier hours and extended Saturday hours.  

It should be noted that 16% of respondents did not select limited hours but instead wrote in under 

‘other’ to describe a specific schedule issue, such as ‘my busy schedule,’ or ‘I am usually working.’ For 

our purposes, I considered those responses to be properly labelled as ‘limited hours.’ We had 2 

respondents who stated that they did not need the library. We also had two write in responses. One 

individual stated that they did not visit the library because they were unable to find parking. Another 

stated that they were not able to visit due to illness.  



Other suggestions for changes included free children’s movies (28%), free teen movies (16%), free adult 

movies (28%), programming for millennials (16%), additional computers (4%), updated computer area 

(4%), scanning services (8%), a redesigned website (4%), and improved ebooks service (16%). 44% of 

respondents also suggested that the library would benefit from having additional parking. This option 

was the most selected by all those surveyed. It should be noted that since while this survey while still in 

circulation, we added a scanning service. In addition, this survey began circulating during the summer 

when we were not showing children’s movies (or any movies for that matter). We have since resumed 

that offer.  

There were 4 write in responses to suggestions for the library. These included requests to ‘stay the 

same’ (it is unclear if this individual is saying that it is not necessary to make any adjustments or if they 

want to us to not make adjustment), that ‘I adore this place. If you add or do anything new, I’m sure it 

will be fabulous.’, that ‘we are blessed’ and that ‘all is good!’, and that we should add more books on 

CD.  

We also asked patrons about the type of classes they would like for the library to offer. 

Computer/technology classes received the most response with 28%. Interestingly, only 10% of online 

responders requested these classes while 40% of paper responders did. Crafts and cooking ran a close 

second at 24% with 16% requesting genealogy classes and only 4% requesting coding. We are hoping to 

address this with our MakerDay Monday programs, aiming at improving the public’s awareness of 

learning opportunities at the library while allowing community members the chance to learn how to 

make and create various items (both tangible and non) while learning new concepts and skills through a 

variety of hands-on means through both crafting and technology. We also had one write in for bible 

classes.  

68% of respondents said that they interact with the library online. 32% say that they do not. This 

response also varied between online and paper responders with online being 90% yes and 10% no and 

paper being 53% yes and 46% no. Among those who do interact with us online, most interact through 

facebook (56%) and our website (40%). Patrons were also asked about the frequency of their 

interactions with us through our website, facebook, and twitter. In general, the majority of our patrons 

are aware that we have a website and a facebook but not a twitter account. Our patrons are more likely 

to view our facebook with frequency (24% view it once a month or once a week) while 24% have only 

been on our website once and 28% view it once a month. Only 8% of patrons say that they view our 

website at least once a week.  

Patrons were also asked to give their view of our online presence. 44% felt that we have an excellent 

online presence, 20% felt that it needed improvement, 4% felt that it was bad, and 32% did not provide 

a response. Please note that 32% of patrons also said that they do not interact with us online.  

Patrons were also asked about our advertisement of library programs. 56% of patrons say that they 

locate information about upcoming events through our in-house advertisement. 36% say that they 

locate information online. 20% say that information about upcoming programs can be found in the 



newspaper and on flyers around town. Only 8% feel that they are always aware of events but 24% say 

that they are not aware of events. 16% would like to see us advertise in other areas.  

Possible additions to our advertising include on the radio (28%), TV (16%), and the KAIT8 community 

calendar (40%). 24% of our patrons already feel that we advertise sufficiently. 20% of patrons gave a 

write-in response including ‘more flyers around town,’ community boards, text alerts, mailing flyers, and 

on our website/facebook.  

52% of responders said that our website is easy to use while 16% say that it is not. 32% did not give a 

response – the same percentage that say that they do not interact with us online. It should also be 

noted here that there have been updates to the website since this survey began.  

Finally, to gage the public’s awareness of the Tuckerman City Library, we asked if patrons visited the 

library. 80% of patrons said that they do not visit the Tuckerman library, 4% said that they do visit, and 

16% said that they are not aware of a library in Tuckerman.  

Response to library survey results and analysis  

My main focus with this survey was to discover how our patrons locate our services, what keeps them 

from utilizing those services, their views of our online activity, and their utilization of the Tuckerman 

library.  

Since only one responder stated that they utilize the Tuckerman library, I feel it would be best to include 

information about the Tuckerman library along with our own information. This will ensure that patrons 

are aware of activities at both locations and that there is a connection between the two. Previously, 

there was no information about the Tuckerman library on our website (a page existed but was not 

linked anywhere and did not contain any real information, only photographs of past events). We now 

have a section for them and, once they begin hosting events, we will include them on our adverts, 

similar to the brochures from last year’s Summer Reading Program.  

Reviewing how patrons locate our information was very enlightening. Since there is a noticeable 

difference between people who responded online and those who responded in person (please see 

survey results above), we should note that the primary two vehicles for information are online and in-

house. As a result, it would be ideal to increase our online presence and to improve our in-house 

advertising. Improving in-house advertising could be very simple – such as by increasing the amount of 

colors we use (along with using more noticeable and legible colors) and placing the adverts in more 

noticeable locations. In addition to advertising through these methods, I plan to spread more flyers 

around town and to post each event to the KAIT8 community calendar.  

I have already started working toward a better online presence. By a gradual website redesign, I hope 

that patrons will not be overly shocked by any major/quick changes and can gradually notice all the 

added information. I am also working to improve our facebook usage. I am posting at a variety of times 

and using a variety of means to see what gets the best results. I hope that by posting ‘information’ posts 

earlier in the day and amusing posts later in the day, we can increase the odds of being noticed by our 



patrons. I am also limiting the number of posts per week (3-5) and attempting to consolidate 

information, such as by having one photo album for all summer reading program events than one photo 

album per each event. Additionally, I plan to make a small change that I hope will have a larger impact. I 

will be changing the home page on our public access computers to the library’s website. I feel that this 

will increase people’s awareness of our website as most people are only aware of our facebook. I may 

also drop our twitter account as this region does not see a lot of twitter users.  

Requesting patrons respond to barriers to their access was interesting. I had anticipated that our hours 

would be issue but when discussing possible changes that may increase their ability or willingness to 

access the library, I was surprised that our limited parking would be the highest marked response. I had 

assumed that most responders would request later evening hours but that was only our second highest 

selected response. I was equally surprised at how few responders requested earlier morning hours. In 

general, I feel it would be ideal to stretch our hours into the evening, perhaps being open from 10-6. 

Ideally, I feel that we should be open from 8-6 to accommodate people with varying working hours and 

to accommodate children with after school activities. That being said, I realize the strain we would 

experience by increasing these hours as we would need to hire at least 1 new staff member to cover 

that additional time. Part of the challenge that comes from considering any changes to our hours is 

handling the coverage of two desks. Ideally, each desk should have at least 2 people at/near it, or 1 at 

each with a third person alternating between floors, simply as a safety concern.  

Our limited parking is difficult to address due to the concerns of some citizens who believe there are 

already too many parking lots downtown. Currently, we are able to use parking across the street but this 

may not be available to us in the long-term. I am uncertain how we could increase our parking potential 

but we do need to consider parking in any long-term decisions made, particularly in regarding to 

expanding the building.  

Summary 

In conclusion, the survey results illustrated a number of valid points regarding the library’s physical 

space, programming, advertising, and online presence. It would be helpful to complete a similar survey 

every one to two years (please note that it should not be the same survey and should be varied from 

year to year to discover new and more pertinent information). The library should also strive to ensure 

that more community members complete the survey, including those do not regularly use library 

services. To survey the entire community rather than only cardholders, the survey should have at least 

376 responders to achieve a minimum sample size. This survey will be utilized in the upcoming case 

change analysis, long-range plan, and technology plan.  

 

Variance between online and paper responders: 

 5 more paper responders than online; this is a difference of .5.  

 25 total responders; ideal sample size would have been 376. We utilized accidental, snowballing 

samples to accommodate in-house patrons along with online visitors (as well as those directed 



online through newspaper advert). As we relied upon a patron’s willingness to self-report, it is 

unclear how well the patron is representing themselves and how fully they represent the 

community. As a result of this, we are accommodating a representative loss of 1,500%. 

 Both groups visit the library once a month with paper responders have more variance in 

response.  

 Online responders are evenly between visiting the library on weekday afternoons and at varying 

times. Paper responders mostly visit at various times/days but are more likely than online 

responders to visit on weekday mornings.  

 Paper responders are much more likely to say that the library’s current hours limit their 

opportunity to visit.  

 Both groups feel that later evening hours would be beneficial although paper responders are 

30% more likely to request extended Saturday hours. Both groups request free movies for 

children and adults. For both groups, the most requested change is additional parking.  

 Notably, 40% of paper responders requested computer/technology classes while only 1 online 

responder did. While no online responder requested genealogy classes, 33% of paper 

responders did; it may be assumed that they are considering the technological research aspect 

of genealogy. Online responders were most interested in cooking and craft classes. If we assume 

there is an age difference between online vs paper responders, this is a very logical difference.  

 90% of online responders say that they interact with the library online. It is assumed that the 

other 10% were directed to the survey through our newspaper article although this individual’s 

response does not indicate that they read the newspaper. Paper responders are evenly mixed 

regarding whether or not they interact with us online although it is 7% more likely that they do.  

 Online responders are nearly 60% more likely to interact with us through facebook and just as 

likely as paper responders to interact with us through our website. This is logical as the survey 

was posted multiple times to our facebook and a link was available in the main menu of our 

website. Notably, 46% of paper responders compared to only 10% of online responders were 

unaware that we have a facebook.  

 Both groups were nearly equally unaware that we have a website although neither group 

regularly visits it. Online responders were only 4% more likely to visit the website once a month. 

Ironically, they are also 4% more likely to be unaware that we have a website.  

 Online responders are 10% more satisfied with our online presence. 33% of paper responders 

did not respond to this question although 46% say that they do not interact with us online.  

 Both groups predominately receive their information about upcoming library events through in-

house advertising. Paper responders are 10% more likely to see in-house advertising. Half of 

online responders are made aware of events through online activity and through in-house 

advertising.  

 It is notable that 50% of online responders believe the library already sufficiently advertises for 

events. Only 13% of paper responders believe we already advertise sufficiently. This is notable 

because 50% of online responders see our online activity while only 26% of paper responders 

utilize our online activity for the purpose of staying up-to-date with events.  



 Paper responders were 33% more likely to believe that the library should advertise on KAIT8’s 

community calendar. Both indicated that advertising on the radio may be beneficial (20% online; 

33% paper).  

 80% of online responders feel that our website is easy to use. There have already been changes 

made to the website although the most recent online response took place after these changes. 

Only 33% of paper responders feel our website is easy to use but 46% of paper responders did 

not answer the question – this is the same percentage who do not interact with us online.  

 80% of both groups do not use the Tuckerman library. 20% (online) and 13% (paper) were 

unaware that there is a library in Tuckerman.  

 

 


